MEDFLUENCE
Patients Want
Reassurance, Not Just
Information: How to Write
Copy That Converts -

A guide for healthcare practices to build trust,
reduce patient hesitation, and inspire action.

Practical Techniques That Work
The “4P” Formula:

— Acknowledge their struggle
« Show what life looks like after treatment
— Use patient stories, testimonials, data

Why Information
Alone Isn’t Enough

[

The Problem:

. Fa(?ts and procedures don't always convert (_ Give a simple next step (book now, call,
patients. learn more)

e Many live with undiagnosed or
long-standing conditions. Other tools:

< Information overload, emotional fatigue, and

past disappointments shape their mindset. e Emotional microcopy (gentle language in buttons,

forms, follow-ups)

e Visual trust signals (logos, photos of real providers,

The Psychology of Reassurance patient success stories)

Reassurance does three things: Mistakes That Undermine Reassurance
© Builds trust « Sounding too corporate or robotic

@® Reduces perceived risk « Using fear without hope

@  Inspires commitment » Burying key information

#% Key Insight: Patients want to feel understood,

e Overcomplicating next steps
safe, and supported before they act. v plicating nex P

The Takeaway

When you weave reassurance into every stage of your
messaging:

e Principles for

Patients feel understood

e Trust replaces hesitation

Interest turns into appointments

“The right words don't just inform—they reassure.”



